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O F F E R I N G

Car insurance for dr ivers 

in  New York



▶ 30-45 years old 

▶ Upper middle class 

▶ Works in NYC, lives in the suburbs 

▶ Typically drives to work and parks in a 

parking garage 

▶ Drives a mid-range vehicle with high 

mileage

DEMOGRApHICS

▶ Uses Facebook and Twitter every day 

▶ Searches for information on insurance 

with Google 

▶ Searches for service providers with Google 

and Yelp

Major influencers 

and onl ine behavior

▶ Would like to buy a newer car 

▶ Expects their car insurance policy to cover 

them for accidents as well as natural 

disasters 

▶ Expects their insurance agent to provide 

discounts based on their personal 

circumstances

Hopes and goals

▶ Already has a car insurance policy with 

another company 

▶ Has difficulty seeing how the policies 

compare 

COMMON OBJECT IONS

▶ Budget for this type of service: $2K per 

year 

▶ Ideal price range: $1K to $2,200 per year

Price sens it iv ity
▶ Main challenge: Has trouble 

understanding exactly what’s covered in 

their current policy 

▶ Would like a lower premium  

▶ Worries about coverage for natural 

disasters

Pain po ints



▶ Most likely to find out about our services from an ad on Google 

▶ Other options usually considered: X company, Y company 

▶ Normally comes in because they feel their current policy is too 

expensive 

▶ Needs to see how the policies compare before they’re convinced

Decis ion factors and process

▶ Normally agrees to a free consultation to compare policies 

▶ Impressed by how our agents search for discounts based on 

driving history 

▶ Appreciates regular policy review calls

Service usage



E L E V A T O R  P I T C H

We know car insurance in  New York is  

expens ive ,  but we also know how to get you 

the best d iscounts .  Our agents w ill  help 

you get the best pr ice  wh ile  mak ing sure 

you ’re covered for anyth ing New York 

w inters can throw your way .


