


 

14 (More) Crisis 
Email Examples
Want to know how other businesses are 

communicating with their customers 

during this difficult time? Here are 14 

more real examples of emails being sent 

to customers and prospects, and tips on 

how you can imitate them.

IN PARTNERSHIP WITH

http://predictablerevenue.com/?utm_source=resource&utm_campaign=good-crisis-emails
https://close.com/?utm_source=resource&utm_campaign=good-crisis-emails


 



!  1. WordStream 

Subject: Pandemic Resources 

Body: 

Hi (NAME),

Thanks for your time today. I completely understand that the current pandemic is challenging for 

everyone, and you are uncertain how it will affect your business moving forward. 

While I’d like to leave it to medical experts and professionals to advise on how to respond in your 

everyday life, WordStream will continue to support SMBs in our area of expertise. As the coronavirus has 

already made an impact on the online world too, we are your “digital marketing doctors” through these 

troubling times.

Here’s 6 tips from me you can consider with your Google and Facebook Ads campaigns:

• DO NOT reference coronavirus or COVID-19 in your ad copy. You will have ads disapproved/your 

account suspended as Google and Facebook is trying to avoid the spread of misinformation. I 

know you wouldn’t try anything malicious obviously, but I want to make sure you know about the 

policy.   

• Keep an eye on any significant increase/decrease in your Cost Per Click, cost per impression, 

and Search Terms recently. Every business and industry is affected differently, and I can 

diagnose this for you if you aren’t sure where to find this information in your Google/Bing/

Facebook/Instagram Ad Accounts. 

• Consider allocating more budget to Branded Terms. While paid advertising is a great way to 

swipe business from industry keywords and competitor searches, it may be a good idea to focus 

on easy wins for the time being. 

• Consider setting Negative Keywords such as “who, what, where, when, and how.” With so many 

people out of work and searching for answers about the virus, a lot of people will turn to Google. 

You don’t need to pay for clicks from people that just want information unrelated to your 

business. We are also recommending our clients add negative keywords like “advisory, ban, 

cancelled, closing, corona, emergency, epidemic, illness, is it safe, pandemic, quarantine, 

restrictions, shut down, stock, suspend, trump, and virus.” 

• If you have a gift card offer, consider advertising your gift cards for future business. Many 

consumers aim to support their favorite brands during these troubled times with gift cards and 

donations. 

https://www.wordstream.com/cost-per-click
https://www.wordstream.com/search-term
https://www.wordstream.com/blog/ws/2013/03/19/why-bid-on-branded-terms-ppc
https://www.wordstream.com/blog/ws/2014/03/04/negative-keyword-list


• If you are seeing a decline in search traffic, Social Media Ads can be a good way to bridge that 

gap. Folks are likely to spend more time on Facebook, YouTube, Twitter, LinkedIn, Instagram, and 

Pinterest while they are practicing social distancing. We have noticed a steep increase in clicks 

and impressions and a decrease in costs for our clients advertising on Facebook in the last few 

weeks!

For more information, check out our recent content:

The CARES Act Paycheck Protection Program: What You Need to Know

Webinar Recording: Managing and Marketing Your Business During COVID-19

How COVID-19 Is Shaping Google Search Trends and Patterns

How COVID-19 Has Impacted Google Ads Results for 21 Industries

6 Strategies for Facebook and Instagram Advertising During the COVID-19 Pandemic

How the Coronavirus Pandemic Is Affecting Small Businesses and Marketers

4 Major Trends Caused by COVID-19 and How to Respond

Marketing During COVID-19: 4 Essential Copywriting Guidelines

Many business owners and marketers I spoke to recently mentioned they are using this time and gaps in 

their schedules to catch up on reading/research.

These are 100% Free Resources you can leverage:

• Google Tips & Tricks to Navigate COVID-19 - These are great tips to help small businesses 

manage through the crisis. 

• Facebook Resources Hub - There’s information here to help you build resiliency for your 

business through the crisis. 

• eMarketer Guide on the Pandemic - This article explains which verticals are heavily affected. 

• Impact of COVID-19 on E-Commerce - Here’s a few different categories that changed rapidly in 

the last few months. 

• PPC University – Learn PPC for free at your pace with WordStream’s expertise & digestible 

guides. 

• Growth Academy – Interactive, on-demand, guided lessons on all things PPC from the basics to 

the advanced practices. 

• Kyle’s Account Structure 101 – Just as you need a solid foundation & infrastructure when 

building a house, the same rings true for PPC! 

• Performance Grader – If you’re currently running campaigns, why not generate a “report card” 

for your efforts.

WordStream is here to help any way that we can. In the coming weeks you can expect:

https://www.wordstream.com/blog/ws/2014/09/24/social-media-advertising
https://www.wordstream.com/blog/ws/2020/04/01/cares-act-paycheck-protection-program
https://youtu.be/u43IINlAlag
https://www.wordstream.com/blog/ws/2020/03/30/covid-19-google-search-trends
https://www.wordstream.com/blog/ws/2020/03/18/covid-19-google-ads-data
https://www.wordstream.com/blog/ws/2020/03/25/covid-19-facebook-advertising
https://www.wordstream.com/blog/ws/2020/03/13/covid-19-response
https://www.wordstream.com/blog/ws/2020/03/23/covid-19-business-trends
https://www.wordstream.com/blog/ws/2020/04/02/marketing-during-covid-19
https://smallbusiness.withgoogle.com/news/resources-for-smbs-impacted-by-coronavirus/%23!/
https://www.facebook.com/business/boost/resource?ref=alias
https://www.emarketer.com/content/the-biggest-business-impacts-of-the-coronavirus-pandemic-according-to-business-insider-intelligence
https://www.channeladvisor.com/blog/industry-trends/the-impact-of-covid-19-on-e-commerce-gmv/
https://www.wordstream.com/learn
https://www.wordstream.com/growth-academy
https://www.youtube.com/watch?v=FIfFf9nsP-k&feature=youtu.be
https://www.wordstream.com/google-adwords?cid=WS_RepEntry_Outreach_PPC_Any_AWGrader


• We will continue to put out content related to how the pandemic is changing the PPC and paid 

social ads landscape. We are leveraging our clients’ data and our partnerships with Google, 

Microsoft, and Facebook to do so. Sign Up For Our Blog to stay in the loop. 

• I’m your main point of contact here, and I’m happy to take a look at your campaigns and provide 

tips addressing any specific challenges you are experiencing. As always, we are proud to offer 

completely free Account Assessments and audits. 

• Our staff is fully supported with laptops, monitors, and high speed internet working remotely. 

WordStream’s leadership has acted quickly to ensure that we can do our part to stop the spread 

of the virus, while avoiding any delay in our award winning service. We are still onboarding new 

clients that are looking to make their ad spend more cost effective and/or are looking to gain 

market share.

Additionally, businesses with cashflow trouble may qualify for low interest loans from the Small 

Business Administration Office of Disaster Assistance. Let me know if there’s any resources that you 

need that I haven’t provided in this email, and here’s the link to Justin's Schedule if you’d like to set 

aside time to chat.

Why it works:

With a very genuine introduction and relevant content throughout, this is an ideal 

email to send to prospects.  

WordStream’s main area of expertise is online marketing and paid advertising, and this 

email packs an incredible punch of valuable information for their prospects. It quickly 

outlines 6 tips that businesses should keep in mind for advertising during COVID-19, 

links to tons of additional resources, and offers relevant help to businesses who are 

struggling with online marketing during this time. Then, Justin takes it a step further: 

he offers to provide more resources if needed, and even includes his Calendly link in 

case prospects want to chat. If you want to reach out to prospects you’ve already had 

contact with, this is the way to do it.

How to do it:

• Provide relevant, practical help to your prospects right within your email 

• Offer resources, consultations, or just a friendly chat: your prospects will 

appreciate your help 

https://marketing.wordstream.com/WSNewsletterWebPPCNewsletter.html?cid=Web_Any_BlogIndex_PPC_Newsletter_Newsletter
https://www.sba.gov/offices/headquarters/oda
https://www.sba.gov/offices/headquarters/oda
https://calendly.com/justinwordstream


 



!  2. Proof 

Subject: We did it Phil 

Body:  

Hey Dave here from Proof...

And our team wants to congratulate you... because WE DID IT. 

We finished another crazy week in quarantine!

There's a lot of craziness happening now, but you deserve a pat on the back for sticking in there and 

continuing to fight.  

So take a moment to celebrate. Have a Quarantini. It's Friday.

As you gear up for next week, we wanted to share a few fun tools/ideas we came across over the last 

week that might help you survive and thrive.

In no particular order...

1. Krisp.ai - Magically remove background noise during calls (I've been using this and they 

seriously can't hear my kids screaming in the background. It's pretty sweet.)

2. Snap Camera - Crazy filters for Zoom meetings. As you can see from the screenshot above, our 

team is a little too into the filters...

3. Playingcards.io  - Play go fish or Cards Against Humanity remotely

4. True Detective, Season 1 - This isn't exactly new, but this might be the best season of TV ever. 

Perfect for a quarantine.

5. Donut for Slack -  Grab a remote coffee or donut.

That's it! If the Proof team can do anything to help you in this time, please let us know.

We're all in this together, and we've got your back.

Have a great weekend :)

Dave Rogenmoser 
CEO of Proof

https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W6Z3vhd8wYvBgW2vCnhN7LrTMp0/5/f18dQhb0S8318XJ8K-N7bjqrvHyjJqVRJrkx3MxVvTN3hHhc9VMsQMVnQ9Qq8Z_j95VqNSmJ7Mc3YmW4dQb0w2MTPSpW8W2c9W32CQ2lW8jxMNS1Vx3W4W3CPQ_B5D8zFFVjPrmg6W3RDgMHd1fgz74JcVYSX-57m_B1RW5c8d-S377W0KW7dKgwV7ZT_66W5WJW9w1pgzBxW3L4hX31x9ffrW4Tt64T4TDcGsW37wsdD2hphb5N8KG5yQYml3RW3rRKSs5CLJzTW3MJdJW8qrwKTN3LPxbtbSpRkW5bZLwW1K2BK6W5sNNn54VB5GWW2y7rS949kJ93W6fVSyX1Q68w6W1MMh8v25k-VZW3H4F4861TMPbW1pNWrs1lR9PrW66wMX5714h8QW1nzmS74dtBSJW8DgRP33GtlhjW3dBfnS7jmxRgVJtrPB5PmyHBW3y19vM3wMXFCTmQCM3cYLnd103
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W1w2MXq3mRLTZW940fvT5CkMLG0/5/f18dQhb0S65L6_rzZBL_pMcBCskHN3Td7N6kHgtJW29rFWJ6gWK7sW1zncPq7C4YL9N6SW4HKzZn-lVdWzj23jp-V7W67XGBy4P1LsYW5SZqHr1bl7FLW5fg1TG2cQBDZW6WGMkJ9jLWJ8W7KvR-D3ZVD5BW5KRNd_1thJpWMBCxrL9WF3xW8XKkvR7jGvDdW4v3sz47sP-9HW550GxF6dJRnQW6c4T9N4zK4kbV45fNg161mn4W5LQyRx33hgxSW1xC1tS1l2wXzW4qWkbG26pYkKW7NPXfZ9h9BQYW2lQjFK8YnpF6N5HfgWnZJ_6gW96yKXP2S15b5W91b4fc5Nvt0hW765mfb6n6HJhW6QCVRK43fRLGW6lSZSZ6rxsqRVY_GBk6pZCQNW1MCZXx8dMdFXW41lfCq5mL8TkW49-SBy6PsJyFW7GqZ8H6gdNN5W8nBZW91yYw8SW1QS0Qg5ZNqQpW1_sT0T44_WJcVlc5KL7LYzW0W1S1MF510JZjsW4sGKdr90v1GwW7M24Vk2DYFHtW1wV1sl8WpmWsW31zNtb4-H5cpf4jmPqp11
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*VTV-TP5sj6VpW4B26m992Ghhs0/5/f18dQhb0S5fl8XJ8yvN7bjqrvHyjJqVRJrkx3MxVvTN3hHh8mVMsQMVnQ9Qq8--HBkW8ZLLFc2Mz0QWW8-y10r8--nnGW5ltnvL3-tSXCW53XDPw5pvDd1W7MTMtx8j-gCZW55nSC91VJH71W4c2Rr93d8ZTYW32p-C34cMkYJVbG0m98W1JLSW2KSp0L2gvtCXW3NnV4F1nJpwvW26pdfj35y0R8VVxKNq3Kdvv-W4RG8BZ5B30RwW5tgd0J60Ltq_MSyYFBMfylDW350Khl93CPk9W6Qj2X63NnFmDW4v7J183HM4ySW5DHYQT5HnnbSN5C2FhlSkkSdW25DCPp6Pbz3XN34WmMQP6-g4VSqTs47q7-QcW6hLp_M45Ly2MVkwRN48b5Z8nW7lbwVJ2XsbnxW7y0K9v7z0hf-W3Kf5k24J35S4W2N6LN08q-cQkW7Stfgh7jYg0fW6w6DQf5cFGfZW1nYt5y2fBN-ZW723QB271wShbV1vQb61tkvWW103
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W1XJggd2mtByTW72R8_K4vtB9T0/5/f18dQhb0Sjvf8XJ8QKN7bjqrvHyjJqVRJrkx3MxVvTN3hHhdcXL0jYVnQ9Qq8-tSByW8YQDy854lXDMW1WwZDQ2M4Lm-W5pDf2b1D98lrN2MTPSyKng6qN1Wg4bjvLQGqW2RxsZW8TDrjBW30FjnQ4fptNGW2lmm8V2N33B5W3_t0gL32Gf2QW4dy5FS1kXfytW1SdKWJ1m2sXxW8Xl1bl8W1LYJV_N0jD7cvxVfN8q5qBxVQf4XW5vDhTY4nZBRMW1kQWVJ4pPyp4W3KsJ3g4wSv8rW5tfWWz4TCgSTW3kKchT95ZgLSW4TmpnK5ym-NdW5qQN8v9bbcwKW4tvBcL9brbwHMWyLXcYwn5ZW5qbqM15vpXM9W5DjScW3lbXTkW8rZ5944nZ7QRN8GclM4PNtBvW40BX5K8csLSqW112n8538Q8qSW5-P8G65J0bXGW8zR1Wh3vG5SyW5L1tSq19rc8kW7nYXwf7rR7JXN7BNh5lNfTMMW4vB3B987-V6FW9gG84z2XwxKnW7D7Hxj1Dy_KCW7P0NTF2QYvdW0
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W11DS7J4qSL0rW6b52f86K-6h_0/5/f18dQhb0Smj26BGlLbW7vxcfM4T_wynW653tNH63RDPbVscRXc1VbPj2W53DQ4N5675WhW5lcTFL54pS3bW6N5LMz2NTNt9W4dQb0w2MTPSpW8W2c9W32CQ2lW8jxMNS1Vx3VlW2xqTTr328h7yW3_lZX35mZjbqN31H380cDjPWW6b-vF067h1zcMQC5z2PC2cVN3jw8nrLM43tW2D0Zh-4X9vPMW8lR0j53bQQ-8W64z4KY4S81rsW3JdpZB3bHVdCW6R8NG14tTqKsMSlH-XMpTR2VQnbcB8p_WQSW35X55c6P8KplN25DGZ0PDsv4N4X5d46Z5S5jVRl02N4PkBg5W6BkmJR6t_HvdW8Ph58-594SN8W1Cp3bR7FZxRdW2Rx1Z24hqddkW1LljD66tNcFDW2L5Ghq3FSc8FW2ShfGX3mgTd8W7F2Brg8gYdv1W99ZWS44w9xdBW68NCMs73yKD2W70RWLm5CyYgl111
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W745chv1TrxZ3W8SkZ0x1cP96m0/5/f18dQhb0S8358XJ9qWN7bjqrvHyjJqVRJrkx3MxVvTN3hHh9_VMsQMMp3s9rqBvdZN1WwlvLKzmPlW8ZQ3vp8HbRxPW8j-gCZ55nSC9W1VJH714c2Rr9W7MPDNB69NG1wW6PqSg98mQMYTW7NM5zG748L1ZW3X0g0y6bp1cMVbq5fx4TKc2lMQFRJLbrthMVDP1-P3yBt2yW961kXr35_X0tW3TXdkL8d6jpwN3g4zNQNJjL7W8KV53Q16ZM1LW7d8TDC4TGpGWW7cHd_R25_XW5W36fL_G1K1QZsW5bZSXZ2xYdf8W8d6kRN7fCMS8VcBd_c1bBvW3W3_5Xh94ptwXTW1NFfl48P4m4RW50tMMx8rCvpDW8q5ybB601QkSW8l2qrM1nPLyCW1Ngx1c51bqRsW83sGNm988S4hVXn2jF5vJh4HW6v8yqm2w8pyJN8rYwRCVMPVbVVrLq84ZxJWKf1xVmDq04
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*VxMvZN7lxXXqN7dYtKGjZw2j0/5/f18dQhb0S5fn9dK6CsN7bjqrvHyjJqVRJrkx3MxVvTW3hHh9y5zh-NRVnQ9Qq8--HBkW8_1Gr57Lch4NW5mZ50N54Wx4GW5ltnr93_F_D0W32qZwz30r2QWN5nDD3fWhC2RW31kbHX2lGtqJW5YSwk12s_CYGVz1qcq7NMqfvW4c9v0K37Q5XvN755yqKYnWm3W6HG7f396Lk22W4twm2N65jzyCW26f3Fq4XXYSQVdxJvv7dDxTNW7mWpSL6VgfZnW5Dbdgy1c-68zW3WqF_m8RKV_WW6Gj8TS6bVy-5W25PPkn6Pkt_VW62_rWz4MW8X3W4r1Pm71nq9w9W2gvtCX3NnV4FW1nJpwv26pdfjN35y0R8VxKNqW3Kdvv-4RG8BZW5B30Rw5tgd0JN60Ltq_SyYFBVMfylD350KhlW93CPk96Qj2X6W3NnFmD4v7J18W3HM4yS5DHYQTW5HnnbS5C2FhlVSkkSd25DCPpW6Pbz3X34WmMQMP6-g4SqTs4W7q7-Qc6kl2SLW7dr9qW72YqDyW8pk4Jj5hfgQkW5y8wpX5B6cn6N5hkStyrPtJhVd8rw02-Xn0ZW3k-w3x4Grn71W5-5S7D7JqD1CW91cGjk8wCFxnW4yXrb24Pxhj5N3DlwBbw89p3f5q1g_204
https://meetings.useproof.com/e2t/c/*W41gcm44TQgb-W4GXL0T738hd50/*W41RMs46VqpMSN2l8V0bJKMmk0/5/f18dQhb0S8398YXMd0N7bjqrvHyjJqVRJrkx3MxVvTN3hHhc9XL0jYVnQ9Qq8--HBkW8-2nBN2KC2knW8Wm1wh2MznrNW567bYV5lKvt_N5420y5JVPYMVVVW1H32p-C3W4cMfVr3Kqlz7W2KFZxK3Z7bFZMMNBCZMMQxXW80gSRf97rB1bN8xqZz8SxZgpN4wdZbR-l7CRW5rNZzS62dCvMN5rj8-VRr5K-W3M1MJT62dB1KW1ltkL41rWkzBVLFvBM6N9Cn4W6Q8NJr8yw3DDN2CMcl1PTKnqW93Nt4_5v6Y-NW5zY-7v5v8LH1N3hMxhSbVd0lW7wTZy21K6ZQFW3ygvH88c3fNTVGT35g7v6zwpW7t5D_n2F-898W7lZwnt6WjvH0W2nRylc5qPnCKW5vzhvT5Rr5VFW1vxNDr8Z9BG8W6YSVsD98cVPyW5S13wv5V9WFRW3f5_rb8swxnFf179m4n04


P.S. If you have come across any cool remote work tools, respond and let me know - I'd love to compile a 

list.

Why it works:

In a world that seems like it’s collapsing, it’s refreshing to get a bit of levity in your 

inbox. That’s why Proof’s email newsletter works: it acknowledges the issue at hand, 

but doesn’t take itself too seriously.  

At the same time, this email adds that personal touch. The picture of their team in a 

Zoom meeting resonates with their audience, most of whom are also working remotely 

due to the current circumstances. And the resources they provide are genuinely 

helpful to these unexpectedly remote workers. 

How to do it:

• Find a common message that resonates with your audience 

• When appropriate for your business, don’t take yourself too seriously 

• Don’t fall back on humor: make sure your email has genuine value 



 



!  3. Front 

Subject: Front and JBarrows 

Body: 

Hi John, 

My colleague Hugo attended your “Driving to Close” webinar first training session last night - Loved it 

and told me he will add your scorecard technique to his pipeline routine check!  

In your webinar, he noticed you are using Outlook, and said your team has had to adapt to this new 

COVID-19 reality by doing more webinars (70% of your business is normally onsite). Hence, I assume that 

you now deal with more emails than usual. 

Front helps over 6,000+ companies save tremendous time on emails so I thought someone as busy as 

you would find it relevant too.  

When would be a good time to schedule 20 min on your calendar this week? 

PS: For context, your CRO and long-term friend Chris started a trial of Front in March. 

-- 
Josue Vital 
Account Executive 
Front

Why it works:

Right off the bat, this doesn’t sound like a sales email. Josue comes in with a genuine 

connection to his prospect, and adds enough detail about the webinar to show his 

colleague was actually there and enjoyed it.  

Next, Josue shows that he’s done his homework and he knows his prospect’s 

business. That’s when he brings in the clincher: a relevant solution to a problem that 

John and his team are facing right now.



The close is a simple ask for a 20-minute chat. But the PS brings it home: someone 

this prospect knows has also started using the tool. 

This is a masterful sales email that follows all the best practices and doesn’t show any 

hint of desperation for a sale. Instead, it makes a genuine connection and offers real 

value to the prospect.

How to do it:

• Don’t let the pandemic-induced panic distract you from doing your homework 

before sending a cold email 

• Go the extra mile to make a real connection with your prospect, whether that’s 

with a referral, attending their webinar, or commenting on a recent article they 

posted 

• Show that you know their business, and prove that your product is a good fit for 

their current situation 



 



!  4. Jetblue 

Subject: An update from JetBlue 

Body:

We invite you to view this personal message from JetBlue’s President and Chief Operating Officer, 

Joanna Geraghty. As our valued customer, we want to share with you some details about how JetBlue 

is caring for our customers and crewmembers in the face of the coronavirus pandemic. Please view this 

message for details about schedule changes and our enhanced coronavirus safety precautions. 

Why it works:

This is a short, simple email without a lot of fanfare, which is perfect in a world where 

customers are receiving hundreds of similar emails from different companies. Since 

JetBlue is part of an industry that has been seriously affected by the pandemic, it’s 

especially important for them to put out a clear message that conveys authority and 

security to customers. 

That’s why the personal touch of a video from the COO puts this email over the top.

How to do it:

• Add personal videos to your emails, especially when you need to communicate 

major changes or disruptions to your customers 

• Follow this example to avoid unnecessarily long emails: Make your point and 

sign off 



 



!  5. The Futur 

Subject: How do you keep the momentum during the quarantine?

Body: 

Let's take it one day at a time.

Well folks, we’re a few weeks into this quarantine, and we’re still finding ways to adapt. We’d like to help 

make this adjustment a little easier for you. 

Here's what we’re thinking: once a week, we’d like to send you a short list of content, ideas, and 

assignments to keep you informed, tapped into your creativity, or inspired during this time. 

Think of it as a list of recommendations of what to do put together by all of us here at The Futur. Times 

are tough for all of us, and we want to create a distraction that’s more than, well, a distraction. 

Some things you can expect to receive are thought-provoking videos, design and business-related 

assignments, work playlists, productivity tips, and more. There’s no obligation to do everything on the 

list, but we highly encourage you to give these things a try. 

So, what do you say? Does this sound like something you’d want in your inbox once a week? 

If you’re nodding your head yes, just click here to let us know. We’ll get you on our list ASAP. 

Let’s make this time spent at home less about quarantining and more about finding ways to grow. 

We’ll be back next week with a few of The Futur's Finds. 

Why it works:

The Futur is a brand that helps designers improve their craft and build a business. 

Since their main audience includes entrepreneurs and freelancers, their audience is 

facing a serious downturn and may be out of work, on top of being stuck at home.  

This email works because it takes into account those issues, and promises a way to 

productively distract this audience from the issues. Not only are they continuing to 

https://t.dripemail2.


teach design, they’re helping their audience feel motivated and productive while at 

home. 

How to do it:

• Teach your audience something, even if that’s not your main product 

• Find ways to help your audience feel productive and useful in a world where 

they’re likely stuck at home 



 



!  6. Lunya 

Subject: We’re in this together

Body:  

Hi Lunya community—we’ve all seen better times.  

We at Lunya don’t intend to be another source of COVID-19 news - let’s be real, global pandemics are 

not our area of expertise. What we do know is the world has thrown us a curveball and we’re not all 

together (while also very much apart) in this shared experience. 

We’ve been thinking about how we might be able to show up for you at this time. How to be useful, to 

bring levity and to lean into this shared experience that has been thrust upon us. We figured being home 

is kind of our forte, so we would like to open the curtain and get to know each other more fully. We’ll 

show you some behind the scenes of the people at Lunya and how they are spending their time, and 

would love to connect with you on social and hear how you’re doing as well (no pressure, I know you 

have a lot going on).  

We are a company, and like every business, we are the sum of our team and our customers. I want to 

give a heartfelt thanks to those of you who are continuing to shop at Lunya. There are a lot of people 

whose livelihood depends on it and we’re so grateful for your continued support.  

At a time like this we all need to laugh, share, connect, and be together… from a distance of about 20 

feet. Take care of yourselves and each other. 

Best, Ashley and the Lunya Team 

Why it works:

Not every company has something practical to offer to fight coronavirus or help WFH 

workers. Lunya, for example, sells luxury women’s sleepwear: and while they 

acknowledge that being at home is pretty much what their brand is about, it’s not a 

hard sell for pajamas. 



Instead, they offer a personal connection with their audience. Their team has stepped 

up to the plate to provide inside looks at what they’re doing at home, and get to know 

their customers on a more personal level.  

While their sales might be suffering right now, Lunya is using this email to take 

advantage of the downtime and build powerful relationships with their customers.

How to do it:

• If your brand can’t offer practical assistance during the pandemic, offer 

emotional support 

• Be human: use this time to form lasting bonds with your customers 



 



!  7. Adobe 

Subject: Virtual work. Virtually effortless 

Body: 

Keep projects moving, even from home.

Stay connected and productive during this challenging time. 

All your PDF tools. Anywhere you work.      

When you’re working remote, Acrobat Pro DC keeps work flowing quickly across desktop, mobile, and 

web. Begin collecting feedback, signing documents, and sharing PDFs today with our free trial.    

Start free trial 

Why it works:

Adobe has some seriously useful features for people and businesses who are working 

from home right now. This is clearly a promotional email, and it doesn’t mention 

COVID-19 at all: but it fills a relevant and urgent need for their audience. 

The current situation is throwing people into a whole new type of work, and many lack 

the necessary tools to work remotely. This email introduces a tool that accomplishes 

necessary tasks for at home workers, like sharing PDFs and signing documents. 

How to do it:

• If your product can provide real value to customers now, it’s not wrong to send 

promotional emails 

• Get into your customers’ heads: what new, unexpected problems can you help 

them solve during this time? 



 



!  8. Deliveroo 

Subject: Introducing contact-free delivery 

Body: 

Hi Smiles Davis, 

Your safety is our priority. As the cases of COVID-19 increase we want to share details of a brand new 

feature we have introduced in our app to help us keep everyone using our platform - riders, restaurants 

and customers - safe during this time. 

The NHS has stated that it is very unlikely that COVID-19 can be spread through food, but we are taking 

additional precautions.  

Contact-free delivery 

Limiting contact when delivering orders will help keep everyone healthy, so from today a new feature 

enables you to choose ‘contact-free delivery’ at check-out. If you choose this, your rider will leave food 

at your door rather than handing it over to you. 

This is how contact-free delivery works: 

1. Select the new ‘contact-free delivery’ feature at checkout - this message will go to your rider so 

they know to leave the food at your door  

2. At this point you will be asked to add additional delivery instructions so your rider knows where 

to leave your food  

3. You’ll receive a notification when your rider is nearby, reminding you that you have requested 

contact-free deliver  

4. When your rider arrives they will place your order outside your door Your rider will step back at 

least 1 metre and wait nearby for you to collect it 

5. Your rider will also have the ability to choose to make an order contact-free if they wish and will 

contact you through the app if they do.  

This is a very worrying time for everyone and we want to acknowledge the incredible efforts of all our 

riders who are working hard at this time and who are committed to helping the communities in which 

they work.  

We hope that this new tool provides you and our riders with greater safety during this time. 



Thanks, 

Team Deliveroo 

Why it works:

Many businesses have had to quickly change their policies and processes to continue 

doing business during this time. Deliveroo’s email helps allay fears and provides 

practical, step-by-step guidance on how to use their new contact-free delivery 

service. 

This is a practical, straightforward email that shows their care, not only for their 

customers, but also for their riders and restaurants.

How to do it:

• If you need to update processes, give clear instructions for your customers 

• Don’t just email to say you’re doing business as usual: if you don’t have a 

serious COVID update to your business, there’s no need to email at all 



 



!  9. Close 

Subject: Remote sales struggles? We’re here to help (COVID-19) 

Body: 

COVID-19 is changing the way many of you sell and I wanted to personally reach out and let you know 

that my team and I are here for you in these difficult times. 

Here are 2 ways we can help right now: 

1. Access our Remote Sales Survival Guide 

This is a collection of resources and advice for sales teams that suddenly have to work from home or 

sell to buyers whose lives have just been turned upside down. Please share it freely with your coworkers 

and friends for whom it could be of value. 

Access the Remote Sales Survival Guide 

2. Ask me about remote sales on my upcoming live Q&A session 

Join my upcoming live Q&A session on remote sales where I answer your questions on making remote 

sales work in these difficult times. 

Sign up for my live Q&A session and submit your questions 

If you can't attend the session live, you will still receive a full recording to watch at your own 

convenience. 

Do let me know if there's anything else we can do to support you and your team in these challenging 

times. 

Stay strong,

Steli

Why it works:
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Sending an email from the CEO always shows an extra level of concern for customers 

and prospects. Also, this email outlines two clear ways that Close is helping its 

audience, including a live Q&A to help people get their questions answered.  

This is another example of offering practical (and free) assistance during these difficult 

times. 

How to do it:

• Think about what free, practical resources can you offer to your customers and 

prospects 

• Send the email from your company’s CEO to add that extra level of concern 



 



!  10. GoDaddy 

Subject: Resources to help you stay open during COVID-19. 

Body:  

Dear GoDaddy Customers, 

As COVID-19 continues to spread, there's nothing more important to us than the well-being of our 

customers and employees. 

To help you keep your venture going, we've pulled together free products, resources and tools from 

trusted sources. You'll find videos and articles specific to your challenges — and a community of small 

business owners to support you with creative solutions that are working. 

You can find everything here, including Fogue Studios & Gallery's great example of adapting its 

business to continue to sell fine art. 

Our GoDaddy Guides continue to answer the phones and chat, 24/7. No question is off-topic or too small 

(though there may be increased wait times since they're working from home, and you might hear kids 

and dogs). Call us if you need help. We're here for you. 

Our services are up and running so your online business can remain open — so you can reach your 

customers and they can connect with you. 

Lastly, please take good care of yourself and your loved ones. Stay safe. Stay healthy. Be patient and 

kind. There is no better time to strengthen our bonds, to stand together (digitally), to help each other 

through this storm, and come out the other side stronger. 

Together, we will.                

Aman Bhutani 
CEO, GoDaddy 
#OpenWeStand 

Why it works:

https://click-email.godaddy.com/upaXCJqEhnRmz6s1UZD3s/?currencyId=USD&eid=ocp.email.marketing/CoronavirusNotificationEN/body1.RP_Body_Blocks/Corona/COVID19Notification_EN_Body_A.link.click&marketId=en-US&redir=https://www.godaddy.com/open-we-stand?isc=rp2355a&utm_source=gdredpoint&utm_medium=email&utm_campaign=en-US_other_email-nonrevenue_base_gd&utm_content=200320_5502_Customer-Success_Other_Service_Service-Notification_rp2355a_upaXCJqEhnRmz6s1UZD3s


This email from GoDaddy fills a real and current need for their customers. GoDaddy is a 

hosting service used by many entrepreneurs and small business owners. So, this email 

clearly addresses their core audience and gives them what they need. 

Right now, this audience needs help and advice. They need to find creative ways to 

keep going despite the downturn. And although this is not the core solution that 

GoDaddy sells, they have created a space where their customers can go for 

information and advice. More than that, they’ve set up a community for small 

businesses to learn from each other and survive this crisis. 

During this crisis, pushing their main product isn’t going to win GoDaddy any brownie 

points with their audience. That’s why this email works so well: it’s aligned to the real 

needs of their customers.

How to do it:

• Figure out the current needs of your customers and prospects during this 

pandemic 

• Find ways to provide for those needs, even if that means putting less focus on 

your product right now 



 



!  11. Art of Emails 

Subject: 1-on-1 strategy session 

Body:

Hey [First name], 

To support you and your business during these uncertain times, I’ve opened up a few spots for free 1-

on-1 strategy sessions. 

We can talk about: 

• ideas to retain your existing customers

• relevant and socially sensitive content to share during this time that’s relevant for your 

customers and business 

Book a 1-on-1 strategy session with me here. 

Why it works:

This email template is quick and to-the-point while opening the door to talk with 

prospects and get to know them better. A lot of agencies and freelancers are seriously 

lacking in business right now as their main audience continues to cut costs. But 

reaching out to do free strategy sessions can be an effective way to gain credibility, 

build relationships, and collect hot prospects to pitch to after the crisis is over.

How to do it:

• Send an email offering a free consultation or strategy session to prospects or 

companies you’ve dealt with in the past 

• Focus on building value for them right now, and they’ll remember you in the 

future 



 



!  12. All-Star Nutrition 

Subject: We made some changes you should know about 

Body: 

I don’t consider myself a long-distance runner… 

...but I’ve always been willing to go the extra mile. 

Marty here: 

I just wanted to stop by to share three big shifts we’ve made, as a company, in response to COVID-19 

Not for a golf-clap or pat-on-the-back. 

But simply because I think it’s important for our loyal customers (and future customers) to have as 

much certainty as they can, in the brands they follow; especially during these uncertain times. 

Now, 

Safety and quality have always been our #1 priority at All-Star Nutrition. 

We have gladly gone “that extra mile” to make sure we’re putting the highest quality product in the 

hands of our customers. 

From testing each individual ingredient for safety and strength in our FDA cGMP certified facility. 

To processing sample batches that get tested a 2nd time before we officially process a bottle. 

We even go as far as randomly selecting multiple sets of bottles from each batch to have them sent to a 

3rd party lab where they get tested for... 

• Safety 

• Strength 

• Composition 

• And Purity 

After it passes all testing with an A+ grade - then and only then do we ship that batch of bottles to our 

warehouse for fulfillment. 



But times have changed. 

And with it, we, as a team, feel another “mile” is required for us to take, to continue to serve our 

customers at the highest level. 

So, we tightened our thinking-caps, put our wifi to the test, and piled into a crowded virtual conference 

room where we made 3 Big Shifts. 

------- 

First, 

It was vital for us to make sure our customers never ran out of Bio-Heal. 

We worried that workers at our certified FDA cGMP facility may not be able to go into work. 

So, we ordered twice as much inventory to keep our shelves stocked, just in case. 

(And will continue to stay months ahead with inventory) 

Second, 

We wanted to make sure you could always get Bio-Heal shipped straight to your door. 

Plus, we wanted to take maximum precautions with the process and handling of your orders for safety. 

So, we moved our distribution to a medical-grade fulfillment center in Utah where they have some of 

the highest safety standards in the country. 

And since they ship vital medical supplies across the globe, they are deemed a “Life-Essential” Business 

by the Government. 

In other words, if anyone can ship a package, it’s always going to be us. 

Lastly, 

We wanted all of our employees and their families to be taken care of during this crisis. 

There’s already enough stress weighing families down right now - we didn’t want their livelihood adding 

to it.  

So, we made a few adjustments and found a way to keep every employee at All-Star, employed with 

100% of their salary. 

----- 



Again, 

I don’t share this with you for any “credit” or kudo’s 

Besides, 

If anyone deserves “credit”?  

It’s my team; for working so hard and pushing their mental bandwidth to the limit for our customers. 

And it’s you; for continuing to support All-Star Nutrition - and continuing to optimize your family’s health 

with products like Bio-Heal in the midst of these difficult times we find ourselves in. 

So, 

With all that said: 

From me and the entire All-Star team, Thank You. 

We know the roads in life are not always smooth. 

But we appreciate you riding “shotgun” with us ;-) 

Best Wishes And Highest Regards, 

Marty 

P.S. 

If you’re starting to run low on Bio-Heal and want to grab another bottle 

Or you want to try a bottle for the first time? 

You can Visit This Page to place your order and let us know where to ship it. 

Why it works:

This email acknowledges that it’s not the only email in your inbox talking about 

COVID-19 changes. It also lets the reader know that they’re not just looking for a pat on 

the back for a job well done. As a nutrition company sending health products to their 

customers, it is very important for All-Star Nutrition to take certain precautions during 

this time, and they’ve done an excellent job of informing their customers of the 

changes they’ve made.



By including just the right amount of detail, All-Star Nutrition does more than just say 

they care about their customers’ safety: they show it by action.

How to do it:

• Avoid sending a COVID-19 email for the sole purpose of making your brand look 

good 

• Take steps to keep your customers happy and safe, and clearly communicate 

those steps 



 

 



!  13. Dribbble 

Subject: Home is where the…work is 

Body: 

Getting acclimated to WFH life, questions you should be asking clients, and your go-to guide to getting 

hired in UX 

With many of us working from home amidst the COVID-19 uncertainty, you may be asking yourself if 

remote work life is actually better suited to you. Dribbble’s very own Head of People Ops, Chloe 

Oddlefeison, is a firm believer that remote work is the future. That being said, Chloe understands that 

this also comes with a unique set of challenges one should be prepared to overcome: 

“If you’re thinking about taking a full-time remote job, I believe it’s important that you ask yourself a few 

questions to assess whether it will be an environment that you can really enjoy and work successfully 

in.” 

Chloe joined us on the Dribbble blog to share 3 questions to ask yourself if you’re considering going 

full-time remote. These questions include:

• !  Are you intrinsically motivated? 

• "  Are you highly self-disciplined? 

• #  Are you an A+ communicator? 

While this may seem like a shortlist of questions, Chloe stands by her belief that productivity in a remote 

work environment is a skill that can be learned, just like any other. If you do choose to make the leap to 

full-time remote work, just remember to give yourself grace and self-compassion during the transition 

period. It may take a few weeks of adjustment, and you should be prepared to go through some trial and 

error to get into a routine that works well for you. So don’t get discouraged! Find more WFH insights 

from Chloe by reading up on her full article over on the Dribbble blog. 

We’ve all been there before—creative block hits, or a miscommunication happens with your client. All of 

a sudden, you’ve found yourself in an endless cycle of revisions with a mountain of files piling up labeled 

“FINAL-FINAL-FINAL5.ai.” So what went wrong? Well, you’re probably not asking the right questions. 

http://email.n.dribbble.com/c/eJxNj81uxCAMhJ-G3LxigRA4cKhU7WtU_Dgb2hBWQFr17QtVVa1kjcdjfYcJJki2MDlFw_R1VZpLWHG2IKRAsMEpoPNC1RVnJ_VCBD0uoUTn3I4Xn9O0GerdgkpTpgJHJ4LHwKSV3msbtPRi2s3W2qMS_kLYrc8z38_acolYu2OU0b4oH6K7xAoFU24IX7l8wJoLfOeT8NvZ0pu36WHj_SD8dYBAOTBBmBy_hCGeqX8w2bj_hTWfxWMPfTetxoAwQMqZmIpJ0W8W93ebsPZoVL0P-LdlM_iJR4N_sifP3pVsg7e11R_4l2tc
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Freelance Creative Director & Designer Katie Cooper joined us on the Dribbble blog to share the top 10 

questions she likes to ask clients to better align project goals and vision. Katie is a firm believer in asking 

the right questions and doing more of the work upfront: 

“The more you put into the research and discovery phase of a project, the easier the design process 

becomes.” 

Here’s a sampling of the questions Katie urges you to ask your next client during the brand discovery 

process:

• ✈  What’s the 30k foot view? 

• ⌛  Where are things in 5 years? 

• &  What problem are you solving? 

• ♥  Do you offer emotional benefits? 

• (  What do customers say? 

You may have noticed that none of these questions are specific to design or visual style. But if you don’t 

know the why behind your client’s brand, you might as well be throwing a rock into a dark room and 

hope it hits the target. So remember—never assume, always listen, and ask WHY! Be sure to head on 

over to the Dribbble blog to view the rest of Katie’s tried-and-true brand questionnaire, and apply it to 

your next project. 

If you want to get hired in UX design, you need to know exactly what design managers are looking for in 

their candidates. Luckily, we gathered insights from design recruiters, hiring managers, and UX coaches 

to bring you an ultimate guide to getting hired in UX design. 

With their recommendations, we broke down the most important factors for UX designers to consider 

throughout the job search process—your )  portfolio, your *  UX resume, the +  interview itself, and 

negotiating your ,  salary. 

Some takeaways? Ultimately, hiring managers especially want to see that you’re a stellar communicator 

and have confidence in your expertise. Put yourself in their shoes when crafting your portfolio and 

resume, and remember that the interview process is where you should let your storytelling skills shine. 

Find more actionable advice by checking out our complete blog post and you’ll be well on your way to 

landing your next UX job. 

Why it works:
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In this email, the words COVID and coronavirus do not appear. Even so, this email is 

tailored to the current world situation, and to the needs of Dribbble’s audience. 

The articles and resources provided here are specific to those who are working from 

home, and designers who are looking for work. That fits the current situation, and their 

audience’s needs right now. 

How to do it:

• Think about how the world has changed for your audience, and discover their 

current needs 

• Provide relevant solutions to those needs without necessarily mentioning 

coronavirus 



 



!  14. Craft & Crew 

Subject: Craft&Crew vs. COVID-19 

Body: 

 

Hey there, 

A quick update for you on our companies during this odd time... 

Our agencies are blessed to be small businesses that are largely unaffected by everything going on in 

the world right now (a pre-existing virtual work model, cash in the bank, a core group of clients that are 

stable, and no layoffs thus far) BUT we are being extra proactive to chase new business opportunities in 

an effort to "stock up" in the event our situation changes in the weeks and months ahead. The 

pendulum shifts very quickly these days... 

In this spirit, I'm wondering if you have any projects in your pipeline / current plans where you could 

benefit from the user experience / user interface capabilities of Craft&Crew (www.craftandcrew.ca) or 

for the marketing / media capabilities of our sister agency, Soshal (www.soshal.ca)? 

If the answer to one or both of the questions above is "no" there won't be any hard feelings on our end. 

Budgets are tight for everyone, we get it. 

Stay alert. Stay safe. 

Why it works:

People respect vulnerability, especially in times like these. While this is a direct sales 

pitch, it’s delivered with a very human voice and complete transparency, which helps 

generate trust in the audience. And considering this email helped add $150,000 to 

Craft&Crew’s pipeline in just 3 days, it’s obvious this approach works.

How to do it:

• Be transparent, don’t hide a sales pitch behind generic well-wishes 

http://www.craftandcrew.ca
http://www.soshal.ca


• Present your offering with a genuine voice, and don’t use guilt or sensationalism 

to try and land a sale 

• Don’t be afraid to reach out to older prospects and past connections with this 

type of email: you never know what kind of response you might get

Looking for more ways to continue sending 
relevant emails to your prospects and customers?  

Start your free 14-day trial of Close and discover how easy it is to create email 

templates for your team and send emails with the right context.

TRY CLOSE FREE FOR 14 DAYS →

IN PARTNERSHIP WITH

https://app.close.com/signup/?utm_source=resource&utm_campaign=good-crisis-emails
https://app.close.com/signup/?utm_source=resource&utm_campaign=good-crisis-emails
https://app.close.com/signup/?utm_source=resource&utm_campaign=good-crisis-emails
https://app.close.com/signup/?utm_source=resource&utm_campaign=good-crisis-emails
http://predictablerevenue.com/?utm_source=resource&utm_campaign=good-crisis-emails
https://close.com/?utm_source=resource&utm_campaign=good-crisis-emails
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