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	Feature 2: Feature 2
	Feature 3: Feature 3
	Feature 4: Feature 4
	Feature 1: Feature 1
	Feature 5: Feature 5
	Product Overview A: 
	0: This product is a [type of tool] that helps [market] accomplish [action]. Its outstanding feature is X.

	Pricing A: 
	0: Basic Package $500/month
Pro Package: $900/month
Annual Total: $6000-$10,800

	Strengths A: 
	0: • Strength 1
• Strength 2
• Strength 3

	Weakness A: 
	0: • Weakness 1
• Weakness 2
• Weakness 3

	Check 1A: 
	0: Off
	1: Off
	2: Off

	Check 2A: 
	0: Off
	1: Off
	2: Off

	Check 3A: 
	0: Off
	1: Off
	2: Off

	Check 4A: 
	0: Off
	1: Off
	2: Off

	Check 5A: 
	0: Off
	1: Off
	2: Off

	Market Share A: 
	0: 35%

	G2 Rating A: 
	0: 4.3/5

	Why we win A: 
	0: Highlight the reasons your product outshines the competition, especially focusing on the benefit to the customer.

	Product Overview B: This product is a [type of tool] that helps [market] accomplish [action]. Its outstanding feature is X.
	Product Overview C: This product is a [type of tool] that helps [market] accomplish [action]. Its outstanding feature is X.
	Pricing B: Basic Package $300/month
Pro Package: $700/month
Annual Total: $3600-$8400
	Pricing C: Basic Package $800/month
Pro Package: $1400/month
Annual Total: $9600-$16,800
	Strengths B: • Strength 1
• Strength 2
• Strength 3
	Strengths C: • Strength 1
• Strength 2
• Strength 3
	Weakness B: • Weakness 1
• Weakness 2
• Weakness 3
	Weakness C: • Weakness 1
• Weakness 2
• Weakness 3
	Market Share B: 22%
	Market Share C: 43%
	G2 Rating B: 3.5/5
	G2 Rating C: 4/5
	Why we win B: Highlight the reasons your product outshines the competition, especially focusing on the benefit to the customer.
	Why we win C: Highlight the reasons your product outshines the competition, especially focusing on the benefit to the customer.


